Hello

Accelerate your
growth with SEO




Brief Introduction

« 15 years in digital marketing

« Bristol UK based

« Experience both in US and UK

« Client experience includes Rolls Royce, Adobe,
Autodesk & Yosemite

Kate Sikora
Managing
Director

Noble Performs

noble.



The four pillars of SEO




The core to our SEO approach

TECHNICAL CONTENT
Achieving visibility Providing value

AUTHORITY EXPERIENCE
Earning equity Optimising for

humans

« Site speed + Target demand + Linkable content

+ Engaging Video &

Mobile performance + Understand intent
Images

« Social promotion

Code base + Optimisation of
existing content

+ Internal linking

« Streamlined
+ High engagement Conversion Journey

Schema & metadata
- Address content

gielps

+ Topic clusters

- Reaction to new SERP - Ease of Navigation
changes

Addressing technical
issues

+ High performance
video and images
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The four pillars of SEO

TECHNICAL
Achieving visibility

- Site speed

+ Mobile performance
» Code base

+ Schema & metadata

+ Addressing technicall
issues

How the search engines
are crawling,
understanding and
choosing to display your
website

noble.



The four pillars of SEO

CONTENT
Providing value

« Target demand
+ Understand intent

+ Optimisation of
existing content

» Address content
gaps
« Topic clusters

« High performance
video and images

7 Confidential. Intellectual property of Noble Studios.

How your content on
your website is
providing value to your
audience

noble.



The four pillars of SEO

AUTHORITY
Earning equity

+ Linkable content

+ Social promotion
« Internal linking

+ High engagement

« Reaction to new SERP
changes

Confidential. Intellectual property of Noble Studios.

How you are using links
to highlight your areas
of expertise internally
and externally

noble.



The four pillars of SEO

EXPERIENCE
Optimising for
humans

+ Engaging Video &
Images

 Streamlined
Conversion Journey

« Ease of Navigation

9 Confidential. Intellectual property of Noble Studios.

How well users are able
to use and engage with
your website

noble.



SEO: Where to start?




SEO: Where to start

TECHNICAL
Achieving visibility
« Site speed
+ Mobile performance
+ Code base
« Schema & metadata

+ Addressing technicall
issues

n Confidential. Intellectual property of Noble Studios.

Create a free SEMRush account (7 days only)
Run a free website audit
- 100 pages
- Health score
- Detailed issues report
Google Search Console
- Make sure you have an account
- Review Index report
- See how many of your pages are indexed
by the SERPs
GTMetrix
- Snapshot of health

noble.



SEO: Where to start

Site Health

Not indexed [#] Indexed

213K 352

[ impressions

IIIIIIIIIIIIIIIIIIIIWIIIIIIIIIIIII

2K

‘ 1K
0

5/26/22 6/7/22 6/19/22 71/22 7/13/22 7/25/22 8/6/22

8/18/22

® Your site 84%

w Top-10% websites v  92%

noble.



SEO: Where to start

CONTENT
Providing value

« Target demand
+ Understand intent

+ Optimisation of
existing content

» Address content
gaps
« Topic clusters

« High performance
video and images

13 Confidential. Intellectual property of Noble Studios.

Plug URL into Domain Overview
- Navigate to Organic Research
- Review and download all your current
keywords
- See what URLs are currently gaining
keyword rank
Do they represent who you are? Are you
showing up for keywords associated with
your area of expertise?

noble.



SEO: Where to sta

Keyword

@ bycycle cover >>

@ bike cover »

@ cover bike »>

@ kids bike cover »

@ waterproof bicycle cover »>
(@ waterproof bike cover

@ waterproof bicycle covers »>
@ waterproof bike covers >
@ bicycle covers waterproof »>
@ bicycle cover waterproof »>

@ bicycle waterproof cover »>

Intent

B 4

[a +3

B 4

Pos. =
10 = 10
13 12
13 13
13 13
14 14
15 15
16 16
16 16
16 16
12 17
18 18

15

Traffic % =

0.26

18.27

<0.01

< 0.0

0.26

234

<0.01

0.26

0.26

0.52

<0.01

Volume =

70

5.4K

90

70

260

1.9K

170

390

320

590

210

KD % =

29 @

32 @

29 @

300

CPC (USD) =

0.3

0.4

0.4

0.3

0.4

0.3

0.4

0.3

0.3

0.3

URL

& bikeparka.com/ [

& bikeparka.com/ [

& bikeparka.com/ (]

& bikeparka.com/ [

& bikeparka.com/ [

& bikeparka.com/ [

& bikeparka.com/ (]

& bikeparka.com/ [

& bikeparka.com/ [

& bikeparka.com/ [

& bikeparka.com/ (]
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SEO: Where to start

AUTHORITY
Earning equity

+ Linkable content

+ Social promotion
« Internal linking

+ High engagement

« Reaction to new SERP
changes

15 Confidential. Intellectual property of Noble Studios.

Understand your Authority Score
Run an Backlink audit

- Disavow any toxic backlinks
Competitor research
Build a list of target URLs

noble.



SEO: Where to start

Overall Toxicity Score 1

LOW Your backiink profile looks perfect!

1.2% toxic 14.6% pot. toxic  84.2% non-toxic Broken 1 7 | Broken i 28
p
E Y ¥ Y C
Profile Dynamic | New & Lost Domains | Domains by Toxicity Score]
Toxic Potentially toxic Non-toxic | | Disavowed Weekly: Last3M Last 12M
800
0
600 S
@
400 =
u
200 —
®
0
Sep 15 Oct 13 Nov 10 Dec1 Dec 22 Jan 19 Feb 9 Mar 2 Mar 23 Apr 20 May 18 Jun 15 Jul 6 Jul 27 Aug 24

Referring Domains 1 Analyzed Backlinks 1 Authority Score 1

501 741% follow 1,369 58.7% follow - ) 43

—— A =
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SEO: Where to start

EXPERIENCE
Optimising for
humans
+ Engaging Video &
Images

» Streamlined
Conversion Journey

« Ease of Navigation

17 Confidential. Intellectual property of Noble Studios.

Google Search Console
- Experience

Core Web Vitals
Mobile Usability
HTTPs

noble.



SEO: Where to start

Mobile

Good URLs & Total impressions of good URLs &

806% 3OOK @ About chart

URLs Impressions
100% 12K
] T
66% ‘ ‘ ‘ \ ‘ 8K
|
33% H I T ~/ J e A ANE
At
0% .x<511111i|||“ ‘ | ‘ ‘ ‘ ‘ | o
5/26/22 6/7/22 6/19/22 /22 713122 7/25/22 8/6/22 8/18/22

Page experience signals for mobile

Core Web Vitals @ > Mobile Usability @ > HTTPS @
27 Good Good
Failing URLs No issues detected Your site uses HTTPS.

noble.



What has this given you?

Understanding of overall health

Idea of keyword equity and areas of noise [ opportunity
Authority score

Percentage score of good URLs on your website

hoOoDb=

What do you do with this data?

noble.



SEO: Optimisation




Errors (11) i

292 internal links are broken ~ Why and how to fix it

The most common errors we see are:

143 pages have duplicate meta descriptions ~ Why and how to fix it

® MISSIﬂg CcO nte nt 111 hreflang conflicts within page source code ~ Why and how to fix it
L Du pl |COte COhtent 58 issues with duplicate title tags ~ Why and how to fix it

[ ) 4048 51 structured data items are invalid ~ Why and how to fix it

e Broken internal links 43 pages have duplicate content issues  Why and how to fix it

The above should be relatively

straightforward to fix, depending on your

16 pages returned 4XX status code ~ Why and how to fix it

CMS. It will make a big impact to resolve and

5 pages don't have title tags ~ Why and how to fix it

stay on top of all errors on your website.

1 page has slow load speed ~ Why and how to fix it

noble.



Give Google information to help it's algorithm
understand who you are:

e Set up a GoogleMyBusiness

e Populate with all up-to-date information
Images

Website

Phone number

Social Media links

Map listing

o O O O O

noble.



Action 3: Understand

Understanding intent

o Commercial

o  Transactional

o Informational

o Navigational
Defend

o  Share of Voice
Grow

o  Striking Distance
Compete

o  Recognise competitive terms
Identify

o New opportunities

Confidential. Intellectual property of Noble Studios.

Defend your existing high-traffic, relevant keyword

Grow your traffic by optimising keywords within striking
distance of page 1 (keywords on pages 2-3)

Compete for traffic by focusing on keywords
performing for your competition and not for you

Identify completely new topics to increase
website traffic

noble.



Google

Look for the right opportunities to
compete:

e Run similar keyword research on your
competition

e Understand what they own by way of
search equity

e Decide whether you can compete
organically, or whether you need to buy
those clicks

e Build a content strategy that will effectively
compete for the top positions - coming up
later in presentation

24 Confidential. Intellectual property of Noble Studios.

best wellies uk X y Q
QAI @ shopping [ Images E)News [JVideos i More Tools

About 10,100,000 results (0.63 seconds)

Ad - hitps:/iwwww lechameau.com/ 0330 331 0707
Official Le Chameau® Store - Free Delivery

Functional & comfortable handcrafted boots. Shop from the official Le Chameau store today.
Discover the best fiting & most comfortable natural rubber boots. Free UK Retums. Offcial
Store. Offcial Site. 2 Year Warranty. Free Delivery Over £50. Free Retums,

Ad - hitps:/iuvw hunterboots. com/ ~
Hunter® Wellington Boots - 2 Year Warranty
From classic Hunter designs to the season's latest rends. Boots designed to last. Get
ready for outdoor adventures with beslseling siyles for women, men and kids. Free
Retums. Free UK Delivery* Only Official Store. 20% student discount. New.

Rating for hunferbools.com: 4.3 - 1,797 reviews
Enjoy Up To £50 Off - Hunter Summer Footwear - Back to School

Ad - hitps:/uwv. bestproductsreviews.co.ukl ~
Our 10 Best Wellies Wellington Boots in The UK - August 2022

Find the right products that fits your budget and needs. Here you willfind exactly what you need
vith the best products and prices! The Best Rated Products. Up To 70% Of.

Ad - hitps:/iwwne hellyhansen. comy ~
Helly Hansen® V - Trusted By Pr

Buy Skiing, Saiing & Outdoor Clothing. Professional Grade Gear & Innovative Technologies.

hiips /v telegraph.co.uk » recommended » leisure
The best wellington boots for men, women and kids
Muckmaster ; Best for comfort — Fitflop Wonderwellies ; Best for wide calves —

hitps:/iww countryfile com » Go Outdoors » Gear
The best wellies 2022: 7 top wellington boots

7 Jan 2022 — The best wellington boots - The Original Muck Boot Company Arctic
Sport Welly - Hunter Baimoral Tall Wellington Boots with zip - Gumieaf Viking

hitps:/iww homesandgardens com » Shopping *
Wellington boots — 8 of the best rain boots to wear in 2022 Ll

Premium Lace Up Chelsea Boots - 3. Le Chameau Women's Vierzonord Neoprene
Lined

hittps:/iwww.t3.com ; Features > Outdoors  § q
Best wellies for men 2022: warm, dry feet in any conditions

The best wellies for men 2022, reviewed - 1. Barbour Bede Wellington boots - 2. Aigle
Parcours 2 welly - 3. Decathlon 1900 waterproof tall wellies - 4. The Muck

Ubersuggest Extension Hide @

Ubersuggest

Ads - Shop now

SALE

Le Chameau -
Wellington.
£75.00 £469

Le Chameau -
Wellington
£99.00 £430

By Genie

SALE

Hunter
Wellington

Hunterboots.con

By Comparis

bbi
Wellington Bo.

Meny People

FitFlop -
Wellington.
£90.00

FitFlop Offcial §

By Google

—
PRICE DROP

L

Muck Boot -
Wellington.
£61.20

Was £96
Catswold Outdo:
By Croud

n

Grubs Rainline

Wellington.

£54.00

Griggs Country.
70)

By Page1

1

FitFlop -
Wellington
£90.00

FitFlop Offcial §

Show
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Action 5: Build a Content Cluster Stratec

A content cluster is a way to
optimise a website’s structure and
internal linking by organising
content around topics into pillar and
cluster pages:

e Pillar/Hierarchical Pages
Relevant content/complete resource guides
e Internal linking
o  Keyword rich anchor text
e Helpful content algorithm update

25  Confidential. Intellectual property of Noble Studios.

workout routines to
increase strength

workout routines
to get abs

workout routines
to lose fat

Workout
workout routines

Routines
with dumbells

@ at home

workout routines
without weights

build lean muscle

workout routines to Q/

noble.



Recommended SEO On-Page Elements:

- -
e  Headers: ST -
o HI:One <hD> </hI> tag per page < il S -
o H2Three <h2></h2>tags or less A e
o H3:Multiple but used for linking groups/categories ‘\ \W \ L
o H4:If required \ g p i

e Alttext
o Oncompany logo and social profiles.
o Onallimages with keyword rich alt text
e  Links:
o 10- 20 internal links but in support of a pillar strategy
o 1-2external links
e  CTA: This will vary depending on the template
o  CTA above the fold
o  CTAin the middle and bottom of the page
o  Test/adapt CTA

26 Confidential. Intellectual property of Noble Studios.



Action 7: Get clever about content

Less is more. Only go
after content
opportunities that are
achievable:

e Understand the competition
o Volume
o Intent
o  Keyword difficulty
Text length
Semantic keywords
Backlinks
Readability

27  Confidential. Intellectual property of Noble Studios.

SEO

for your
Our analysis is based on your Google top 10 rivals

catering companies

https://www.ezcater.com/

https://www.yelp.com/nearme/catering-companies '
https://www.yelp.com/search?find_desc=Catering+Companies&find_loc=Sacramento, +CA
https://www.expertise.com/catering ('

nosowoN =

https://www.expertise.com/oh/cleveland/catering (2

Key recommendations (based on your Google top 10 rivals)

Semantically related words

« Enrich your text with the following semantically related words: | event planning ) | friends and family | ( private events | | private parties | ( full service catering

tables chairs weddings corporate events special events holiday parties catering and events types of events

Backlinks

« Try to acquire from the rent-near-me.com ' hangar2ivenue.com g webflow.io i junebugweddings.com g saashub.com ¢
onesmablog.com (2 ) ( eigolink.net (2 | ( ninan.org (2 ) ( allresultsweb.com g2 ) | full-design.com (2 ) ( researchbay.com 2 | ( sounder.fm g2 ) ( chrisacefilms.com 2
aceminb.com [ ) [ find-companies-now.com [ ) ( pointblog.net (' ) ( weddingz.info (' ) | blog-gold.com [ ) | best-services-now.info (£ mens-magazine.info ('
sy « Average readability score of top 10 URLs: 50
Text length

» Recommended text length: 1056 words

noble.



Action 8: Look for opportunities to

Backlinks, inbound links, incoming
links, one way links are all links from
onhe website to a page on another
website. Pages with a high number
of quality backlinks tend to rank
well in the search engines.

PR team
o Usually only paid PR
o  Request keyword rich anchor text
o  Don'tjustlink to the homepage
Competitor backlinks
Partnerships
Bloggers

28  Confidential. Intellectual property of Noble Studios.
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Action 9: Understand Core Web Vitals

Core Web Vitals (CWV) are a set of L, @ @ _
performa nce metrics Google Performance  Accessibility =~ Best Practices SEO
developed to measure users
experiences on a web page. These
metrics specifically measure:

e Loading experience (LCP) S

[ ] | ﬂte rG CtiVity (F | D) Values are estimated end may vary. The per!ormance
° V|S u CI | StCI b| | |ty (C LS) score is calculated dg(c:tlll{aftr;? these metrics. See
A 0% 50-80 ® 00100
Metrics Expand view
“ First Contentful Paint 25s © Time to Interactive 60s
= Speed Index 41s i Total Blocking Time 400 ms
https-//Web-deV/mGGSure/ = Largest Contentful Paint 28s ® Cumulative Layout Shift 0

29  Confidential. Intellectual property of Noble Studios.
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Action 10: Invest in Conversion Rate Op

30

Disrupt With The Market Leader

Your website should act as an extension of your Financial Aggregation
sales team, with a primary goal of efficiently Control
converting qualified traffic into leads.
Consistently focusing on your conversion
experience and conversion rate to capture
demand on your website will lead to increased
pipeline.
Financal Agaregation S Variant
I T +35%
e ——— Lead Form
‘ |- Submits

Confidential. Intellectual property of Noble Studios.
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Kasa Chiropractic
Search | Paid Social g, R

Noble began working with Kasa o
over 2 years ago to support them + 2 o /o
with a local awareness/cost per
sales digital marketing programme.

We took Kasa through the 10-step
process we've discussed today and

continue to work with the team o
today. I 0

Organic Sessions

+122%

Contact Us Form Competions

Organic Users




Bigger SEO Projects - Website Mic

e Means a different thing for everyone
e Website undergoes substantial changes in areas that can significantly affect search engine
visibility

Instant traffic growth =



SITE LOCATION

« Domain change/
rebranding

Moving or merging
parts of the site

HTTP to HTTPs

Moving
international sites

Changing mobile
set up

PLATFORM

Moving to a new
platform

Upgrading platform
version

Introducing new
platform features

Integrating different
platforms

CONTENT

« Adding or removing
pages

« Adding / removing /
hiding content

+ Consolidating
pages [ content

* Introducing new
languages / locales

STRUCTURAL

Site hierarchy
changes

Navigation changes

Internal linking
changes

User journey
changes

DESIGN & UX

UX-driven changes
across devices

Look and feel
changes

Media changes

Site performance
changes




apetito

Search | Paid Social | Website Migration

Noble began working with apetito 9
months ago to support them with
an effective lead generation
programme. Apart of our
recommendation was to
re-platform to a website capable of
supporting this effort.

The website migration project
kicked off in March and we worked
with the apetito team on a growth
strategy for the migration. We
looked at existing equity and
opportunity to grow traffic from the
launch of the new website.

+48%

Organic Users

+39%

Organic Sessions

+20%

Keyword in Top 3 Positions

apetito 01225 6370

OurService ~ OurFood ~ Whyapetito  Aboutus  Caree

Expertly crafted award-winning

Atailored meals service

We're passionate about making a real difference to people’s lives with delicio
everyone to enjoy.

w Meals for Hospitals @ f’ th\ealsfor(are Homes

Explore Hospitals

& Meals for Nurseries




19

Years in Business

-~ (75+

Offices Team Members

Reno & Las Vegas USA And growing!
Bristol, UK
3
¢ =
Y L=l
. / }:‘ . A ¥

Roots in Nevada, USA

BRIGHTEDGE 0 o Y

®

b

%1

5
B

sem,_USH CERTIFIED PARTNER

Google Marketing Platform



Thanks for your time.

Are there any questions?

Kate Sikora Noble Performs
LinkedIn: https://www.linkedin.com/in/katesikora/
www.nobleperforms.co.uk




